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P o I I Q u esti on 1 @ neighbourlytics

How dafa mature is your
organisation ?

Data-driven: You have the exact data to make a decision
Data-informed: Data is a guide to optimise performance
Data-inspired: Data inspires professional judgement and experience
Data-aware: Follow external research and best practices
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On-demand digital data,
for today’s neighbourhoods
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We aggregate millions of
resident-generated data points
to provide on-demand insights
into lifestyle and behavior

Neighbourlytics Data Range
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_ What s happening?
More daily events than

Brooklyn or Barcelona

Mon. Tue. Wed. Thur. Fri.

SAMPLE IMAGERY

Selected images from the top chatter themes

Sport & Fitness  3.4%
Events  6.0%

Activities & Hobbies 1.2%

Social 4.
Family 3.

Pets 5.

Miscellaneous  0.1%

iment  10.4%

Private Property  3.6%

Other Places  3.0%
Average

a“' :Social .

Pyrmon, Sydney

What’s valued
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Nairobi CBD Kibera



) neighbourlytics

THE NEW LOCAL

Great neighbourhoods exist where
you have solid wellbeing
foundations, plus active social life, all
within walking distance.




MEASURE ANY
NEIGHBOURHOOD

3 dimensions of wellbeing.

The Social Prosperity Standard (SPS) is a
comparative, score -based framework for
understanding place -performance at a hyper -local
level Social Determinants of Health.

7 tenets of great neighbourhoods.

The Tenets of Great Neighbourhoods  quantifies a
set of attributes that describe what makes
neighbourhoods unique, contributes to the sense of
place, and is important to locals.
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1000+ .
neighbourhoods, A
12 countries ) s ;j

Our CURRENT aata portfolio (June 2020)
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What will make local
economies and
communities thrive in a
post-pandemic world?
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Behavioural Shifts

Activily in Central Sydney CBD

Events by day Events by day
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Vuinerable industries and in -demand assets

Public Space Hospitality Creative Industries Attractions Wellbeing & Beauty
Mature is the new Dining has clearly Creativity has got Activities have Health remains

attraction. dropped, but people are personal, rather than turned inside, making important, but priorities
showing connection to public. destinations vulnerable. have changed.

food at home.
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Insight 1
Public Space

Nature is the new attraction.

Froportional change in local engagament levels with key themes relevant to Public Space between February and May 2020

Melbourne Sydney Brisbane
Nature Nature Nature

o y % o A o A
112 /ﬂ Increase 36 /n Increase 17 /ﬂ Increase
City/Streetscape City/Streetscape City/Streetscape

70% Y.

10% Y.

39% Y.

Public Space

7 0% EMSE

Public Space

35% .

Public Space

7500 .Y .




USE CASE: PUBLIC SPACE neighbourlytics

DOmain Find aProperty v Research~  Find Agents For Owners v
Domain

Find 3 pr,
OpsIty »
Y'Y Research. Fingt 4,
TAgeNts  Fop g,
Wners v

e FINANCIAL

Home Companies Markets Street Talk Politics Policy Warld P

Technology ~ Dataanalysis

Big data shows nature is hav
renaissance

Melbourne lockdown:
past month compared with before the coronavirus Mel bu rnians Crave more

An analysis of Australians’ social media posts and ¢

marked shift towards nature-related topics and act

parks and nature, data shoy

It also showed live events and public creative endea

Natasha Gillezeau from their pre-pandemic levels. JEMIMAH CLEGG W REPORTER | OCT 19,2020
Reporter
cep 21,2020 1 20pm For Australian Human Rights Commission policy a , ; | f Pandem,c p’SSSures
26 the sudden shift to working-from-home life and Way back a thousand years ago in February. social media was fi Hawnga ey are ma“”’gciw i
[ sove 4 Share and concerts has led her to truly “learn the value of photos of food in restaurants and outfits worn to go out with of v distance is s 8sepyg cresk g, OIS reagsage Where 1,
! B — OW i T gree, ey live,
ocean swims™, e Ore desirap, " 3pace wip; 5
T @ than ey, ithin way;
T ar. king

When the pandemic hit, Ms Saintilan and her partner Michael Stocks ———
decided to quit their lease and spend each month of 2020 living in a —
different Airbnb. They are now in Bondi.



2.

Dafta for post -covid
recovery:
4 steps
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USE CASE: BUSHFIRES R reighbouriytics

All Local Places
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USE CASE: BUSHFIRES

2
Diagnose

Understand issues and

understand context t ioriti
action. O prioritise

é neighbourlytics

= Q FINANCIAL REVIEW

rony  weeid  Propety | Techweiod¥ omen

wome  Comparies o
JUSSEE

Sydneysiders retreat indoors as bushfires rage

i st week Syneysiders are fecling the
<. feas for boved ones Iving i

Natasha Gilbezean As the NSW bush

uncersainty about the futre

he differences on s individual \cvel. But an analysis of
anged how

brormal b
i ond going shout he daiy ives s their city fades

Sydne B are
trosn view under a smoky haze:

How S i i i
ydney's social media chatter has changed with NSW bushfires*

Topic
Change from Oct to Dec 2019 (%)
Dining out | |
" I

City/ streetscape - -
| e W Bankstown

Parks & public spaces "

Parks _-
y =]

Outdoor sport & fitness L]

f——

Indoor sport & fitness

I
N,
atural events | weather O S —r—
===

-100 0
N 100 200
This substantial i = &
: hlnl-hll increase in posting about the weatl .
conditions is unprecedented caer

dia posts, Oct to Dec 2019
RCE: NEIGHBOURLYTICS



USE CASE: BUSHFIRES €2 rcicbouryiics

3
Action

Define place based actions that
are responsive to local needs




USE CASE: BUSHFIRES R reighbouriytics
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Observe changes over time to —_———0. 0 O
measure outcomes and impact B Al iy



USE CASE: TACTICAL URBANISM & reighbourlytics
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USE CASE: TACTICAL URBANISM & reighbourlytics

Quantify &
Measure
Impact

DECEMBER JANUARY FEBRUARY

TOP CHATTER IMAGERY O TOP CHATTER MAGERY (@) TOP CHATTER IMAGERY “

@)
Y/
t

LOCAL ACTIVITIES
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Community strength
by neighbourhood

Identify, track
and respond to Sronan ol

the impacts, at
any scale. “

By Region
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www.neighbourlytics.com
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